Pantaloon Retalil to
team up with Videocon
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KISHORE Biyani's Pantaloon Retail is
foining hands with home-grown con-
sumer durables major Videocon to give
Mukesh Ambani a run for his money in
his ambitious retail foray,

According 1o well-placed industry
sgurces, Pantaloon will be sourcing the
complete range of consumer durable
products from Indian manufacturers
and retail at discount prices under the
existing brand na-

mes ‘Koryo' and
‘aenset’,
In the Hiture,

Videocon will be
the biggest vendor
for these brands,
sources said. Inter-
estingly, retall of
consumer durables
is one of the biggest
moglels that Re-
Hance Retail has
been looking ar.
Pantaloon is also
in talks with a host
of other well-
known manulac-
turers for such
consumer durable
items, which can-
not be manufae-
tured by Videocon
When contacied
by ET, Mr Biyani
said: “Consumer
durable retailing
has always been a
top priority for us,
and is not influ-
enced by any com-
petition. - As for

Move To Scuttle
Reliance Retail’s
Plans To Source
From White
Goods Majors

sourcing, we will be sourcing [rom mul-
tiple vendors.” On the other hand, VN
Dhoot, managing director, Videocon
India, said: “We are noi averse o the
idea of contract manufacturing for re-
tail players and are in talks. However.
no deal has been signed as yer.”

Al present, these brands — Koryo
and Sensei — are already presemt in
some consumer durables segments, fol-
lowing the test launch in May '06.

Industry sources said that Pantaloon
will soon be diversifying these brands to
incdude every segment of the consumer
durables sector, in-
cluding hand-gri-
nders, TVs, washing
machines, refrigera-
tors and also  air-
conditioners.

Currently, while
the Koryo brand
caters to the price-
sensitive consuimers
of the value marker,
Sensei is available at
a higher end, and
this format is likely
to be continued, so-
urces added.

Sources say that
Pantaloon will also
be looking at some
large and exclusive
formarts for sale of
consumer - durable
goods at its outlets

Through  these
lormats, apart from
sales, the company
will also be looking
at end-to-end serv-
ices, of both for its
brands and other
products in the mar-
ket. sources added



